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SECTION 1

SPIFF Strategy by Program Type

Value frameworks, tier structures, and partner program design principles

15%+ $20B+ 3—6 wks 8%

B2B revenue flows through Global SPIFF/MDF market Avg payout cycle without Avg duplicate/ineligible
indirect channels annually automation claims at manual orgs

Setting SPIFF Values: The Four-Factor Framework

SPIFF incentive value must balance four variables: partner tier and revenue contribution (top-tier partners
warrant higher absolute values), product margin (high-margin SKUs justify larger SPIFFs), competitive pressure
(aggressive competitor programs require matching or exceeding), and program objectives (acquisition vs.
retention vs. acceleration have different optimal structures). Under-incentivizing yields compliance without
motivation; over-incentivizing distorts selling behavior and creates channel conflict.

Low Value Signal High Value Signal Typical Range

Partner Tier Transactional / Gold / Platinum / top 10% 2-5x base SPIFF
unregistered

Product Margin Commodity / low-margin High-margin / strategic 1.5-4x base rate
SKU product

Competitive Sole-source / captive Multi-vendor / contested 1.5-3x base rate

Pressure channel category

Program Objective Steady-state maintenance New product launch / 2-6x base rate

accelerator

SPIFF Value Reference by Program Type

The following matrix covers the full spectrum of channel SPIFF program types — from high-volume
transactional dealer incentives to strategic partner acceleration programs. Adjust values based on your specific
partner tier structure and competitive norms.

Program Type Recommended Delivery Typical Value Compliance Note

Reward Model
Product SPIFF Digital gift cards, API-triggered $5-$100 per Monitor aggregate for 1099 thresholds
(per-unit) prepaid Visa/MC unit

© 2026 All Digital Rewards | alldigitalrewards.com Page 2



All Digital Rewards

The Enterprise Guide to Channel SPIFF Incentives

Program Type Recommended Delivery Typical Value Compliance Note

Reward

Model

Sales contest /
leaderboard

Dealer
certification
bonus

Co-op / MDF
activities

Onboarding /
recruitment
bonus

Regional
accelerator
(time-limited)

Global partner
program

High-value gift cards,
merch credits

Prepaid Visa/MC,
premium gift cards

Prepaid debit, digital
catalog
Digital gift cards,

catalog credits

Premium gift cards,
prepaid debit

Multi-currency
catalog rewards

Batch or portal

APl on LMS
trigger

Batch upload

Link-based or
batch

API-triggered

API + portal

$100-$1,000+

$250-$750

$500-$5,000+

$50-$500

1.5-3x base
SPIFF rate

Varies by region

1099-NEC likely above $600

1099-NEC; corporate gift policy

Anti-bribery review for public entities

W-9 at enrollment if >$600 likely

Track cumulative across all programs

OFAC screening; FCPA review

B2B channel SPIFF payments to employees of publicly traded companies, government-affiliated entities, or foreign
officials may implicate the Foreign Corrupt Practices Act (FCPA) or UK Bribery Act. Consult legal counsel for programs
involving public sector or government-adjacent channel partners.

Multi-Tier SPIFF Program Design

Tiered SPIFF structures — bronze/silver/gold or volume-band acceleration — are the most effective tool for
driving incremental partner behavior. Flat-rate SPIFFs reward all activity equally; tiered structures create
aspiration and drive partners to the next threshold.

* Publish tier thresholds publicly: Partners must know exactly what they need to earn to move up. Opaque
tier criteria reduce participation rates significantly.

* Reset cadence matters: Monthly resets create urgency; quarterly resets enable larger threshold structures.
Match the cadence to your average partner's sales cycle.

« Stack SPIFFs deliberately: Product SPIFF + tier multiplier + regional accelerator can compound. Design
stacking rules before launch to prevent unintended over-payment.

+ 1099 tracking is non-negotiable at scale: A partner earning $200/month across a tiered structure crosses
$600 aggregate in Q1. Automated cross-program tracking must be in place before launch.

« Communicate in-period performance: Real-time dashboards showing current tier position and
gap-to-next-tier drive materially higher SPIFF participation than quarterly reporting.
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SECTION 2

Compliance Reference: U.S. & International

IRS reporting, anti-bribery, OFAC screening, and channel-specific regulatory requirements

IRS Tax Reporting: 1099-NEC for Channel Partners

Channel SPIFF payments to individual partners, dealer principals, or sales representatives are generally
considered taxable income. The critical compliance obligation is the $600 aggregate threshold — applied
cumulatively across all SPIFF programs, product lines, and regional campaigns paid to a single recipient within
a calendar year.

Applies When Common SPIFF Use Case Trigger Threshold

1099-NEC Payment for services / Per-unit product SPIFFs, sales contest prizes, $600+ aggregate/year
sales performance certification bonuses paid to individuals

1099-MISC Prizes, awards, Sweepstakes-based SPIFF drawings, random $600+ aggregate/year
non-service income selection awards

No Form Payment to registered SPIFFs paid to dealer LLC / corporation (collect ~ Below $600/year or

Required business entity (not W-9 to confirm) entity payee
individual)

The $600 threshold is cumulative — it applies across ALL SPIFF programs paid to a single partner
or individual in a calendar year. A partner earning $150 across four concurrent product SPIFFs
crosses the threshold. Cross-program aggregation is mandatory.

Operational Requirements:
« Collect W-9 from all individual partner recipients before aggregate payments may reach $600
« Collect W-9 from sole proprietors and single-member LLCs — entity structure does not automatically exempt

 Use a platform with cross-program, cross-product-line TIN aggregation — spreadsheet reconciliation fails
above 500 partners

» Retain payment records for minimum 3 years (7 years recommended for channel programs with enterprise
clients)

* Non-U.S. partners: W-8BEN required; withholding obligations and treaty status vary by country

Anti-Bribery: FCPA and UK Bribery Act

Channel SPIFF programs that reach foreign government officials, employees of state-owned enterprises, or
government-adjacent entities trigger FCPA exposure. This is a common blind spot for technology, defense, and
industrial companies with international distribution networks.
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e Government-adjacent partners: Dealers selling to government agencies, state-owned enterprises, or
municipalities may be classified as government officials under FCPA — SPIFF payments to individuals in
these organizations require legal review

 Value thresholds: UK Bribery Act has no de minimis threshold — any SPIFF to a foreign public official may
trigger liability regardless of amount

» Corporate gift policies: Many large enterprise channel partners (Fortune 500 resellers, national distributors)
have internal gift caps of $25-$250 per year — high-value SPIFFs may violate partner policies and damage
the relationship

 Pre-approval workflows: Configure approval gates for SPIFFs above $250 per individual to ensure legal and
compliance review before payout

Data Privacy: GDPR, CCPA, and Partner Data

Key Obligations Platform Requirement

GDPR European Informed consent; data minimization; Configurable retention; automated
Union right to access and deletion; 30-day deletion; consent logging
response window

CCPA California Right to know, delete, and opt out of Partner data classification; opt-out
(U.s) sale; do not sell disclosures for CA mechanism; deletion on request
residents
PIPEDA Canada Consent, purpose limitation, and Jurisdiction detection; consent records

accuracy requirements

GDPR (UK) United Post-Brexit UK GDPR applies to UK Separate consent records for UK
Kingdom partner data; same obligations as EU partners
GDPR

OFAC Sanctions Screening

OFAC screening is required for all international channel partner reward payments regardless of incentive value
— there is no de minimis exception. Channel programs operating across multiple countries must screen every
payout against the SDN list at point of issuance.

» Screened countries include Iran, North Korea, Cuba, Syria, Russia (certain persons), and all others on the
OFAC SDN list

» Automated SDN screening must occur at the point of reward issuance — not retrospectively during quarterly
audits

« Screen failures must be flagged for human review; automated blocking alone is insufficient for audit
compliance

 Global channel programs: maintain records of all screening results — enterprise clients and audit committees
may request documentation
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Anti-Bribery Program Controls Checklist

Channel programs with international reach require a documented anti-bribery control framework. The following

checklist represents the minimum control set for programs operating in jurisdictions covered by FCPA, UK
Bribery Act, or equivalent local legislation.

Partner screening

Government-officia
| ID

Value thresholds

Documented policy

Audit trail

Legal sign-off

Screen all channel partners against FCPA risk databases before enroliment and annually
Identify and flag partners who sell to government agencies, SOEs, or municipalities

Configure automatic approval gates for individual payments above $250
Maintain a written anti-bribery policy distributed to all channel partners
Log all high-value SPIFF approvals with approver identity and rationale

Obtain legal review for any SPIFF program operating in FCPA high-risk jurisdictions

Tax and regulatory requirements vary by program structure, partner classification, and jurisdiction. SPIFF programs
involving international partners, government-adjacent entities, or high-value payments should be reviewed by qualified

legal counsel before launch. ADR provides tracking infrastructure and reporting documentation — not tax filing services,
legal advice, or compliance certifications.
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SECTION 3

Delivery Model Selection Guide

Choosing the right delivery architecture for your partner ecosystem and program structure

The right delivery model for channel SPIFF programs depends on three factors: your PRM/CRM infrastructure
(whether it supports API triggers on claim approval events), your partner ecosystem maturity (single portal vs.
multiple fragmented systems), and your program cadence (continuous per-unit vs. periodic batch payouts).
Most enterprise channel organizations use a combination of models across different program types.

API-Triggered Delivery

Description Your PRM or CRM calls ADR's APl when a claim is validated and approved. The partner receives
their digital reward within 60 seconds — no manual step, no queue, no delay. Supports configurable
approval thresholds (auto-approve below $X, manager approval above).

Best For Per-unit product SPIFFs, certification bonuses, continuous-trigger programs with Salesforce or
Impartner

Salesforce, Impartner, Zift, Magentrix, HubSpot, custom PRM systems
Development resources for API integration (2—4 week setup)

Batch File Upload

Description Upload a CSV of approved claims with partner identifiers, reward types, and amounts. ADR
processes the batch and delivers all rewards within the processing window. Validation catches
errors before distribution.

Best For Quarterly bonuses, periodic co-op payouts, programs outside the PRM system, legacy partner
ecosystems

Any workflow — no PRM integration required
Minimal — manageable by channel ops or finance team

© 2026 All Digital Rewards | alldigitalrewards.com Page 7



The Enterprise Guide to Channel SPIFF Incentives All Digital Rewards

Partner-Facing Reward Portal

Description White-labeled marketplace where partners log in, view earned rewards, and select from ADR's
digital catalog. Partners see cumulative earnings, pending claims, and payout history. Integrates
with SSO for frictionless access from existing partner portals.

Best For Programs where partner choice and visibility drive engagement; loyalty-based SPIFF structures

Integrations Any partner portal with SSO capability

Team Maturity Moderate — requires portal configuration and SSO setup

Promo Code Distribution

Description Generate single-use promo codes for partner recruitment campaigns, onboarding bonuses, or
event-based incentives at trade shows or training events. Codes are tracked for redemption and tied
to partner records for 1099 aggregation.

Best For Recruitment campaigns, onboarding bonuses, event-based incentives, field marketing activation

Integrations Any distribution mechanism — email, partner portal, physical handout at events

Team Maturity None — no technical setup required

PRM & CRM Integration Reference

Platform API Integration Bulk/Port Notes
al

Salesforce (Sales Cloud / REST API/ Yes Trigger on Opportunity stage change or custom

PRM) webhook SPIFF object approval

Impartner REST API Yes Native partner portal integration; SSO for reward
portal

Zift Solutions API + webhook Yes Channel program management; supports multi-tier
rule triggers

Magentrix REST API Yes Partner portal with SSO; API on deal registration
approval

HubSpot (CRM) Webhook Yes Available on Operations Hub; trigger on deal stage
update

Custom / Proprietary PRM REST API/ Yes Standard REST; JSON payload; typical 2—4 week

webhook integration
No PRM system N/A Yes Use batch upload or promo code distribution
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SECTION 4

Platform Evaluation Checklist

25-point enterprise readiness scorecard — use this to evaluate any channel SPIFF platform

Not all incentive platforms are built for the complexity of enterprise channel SPIFF programs. Items marked [0
are critical — platforms that cannot satisfy these requirements should not advance to final evaluation. A
platform missing more than two O items should be disqualified regardless of pricing.

Reward Catalog & Global Reach

CRITICAL g 1,000+ brands across gift cards, prepaid Visa/MC, and merchandise [

CRITICAL . . .
m Coverage across 100+ countries with locally relevant brands and currencies O

STANDAR . . .
m Real-time foreign exchange rates with transparent fee structure

CRITICAL - . . .
m Prepaid Visa/Mastercard available in all target partner geographies [

STANDAR . . . . . -
m Charitable donation options for partners subject to corporate gift policies

Delivery Infrastructure

CRITICAL m REST API with webhook/callback support for PRM/CRM-triggered instant delivery O

CRITICAL

Batch upload via CSV with validation, error reporting, and retry logic O

II

STANDAR
D

White-labeled partner reward portal with SSO integration

STANDAR . . .
Promo code generation and tracking for event-based or recruitment programs

'
]

STANDAR
D

| |

Multi-language redemption flow for international partner networks

CRITICAL . .
Sub-second delivery latency for API-triggered SPIFF payouts [
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Compliance & Governance

CRITICAL . . .
m Automated 1099-NEC aggregation tracking across all programs and product lines 0

SREICAS m TIN (W-9) collection workflow with threshold alerts before $600 aggregate [

CRITICAL . . . . .
m OFAC SDN screening at point of reward issuance for all international partners [

ERINCAS m Configurable GDPR/CCPA data retention and deletion policies for partner PIl [

RITICAL . . )
= m Multi-level approval workflows with configurable dollar thresholds [

CRITICAL o . — .
m Immutable audit trail: every claim, validation, approval, and delivery logged O

STANDAR . .
m FCPA-awareness controls: flag payments to government-adjacent partner entities

Fraud Prevention & Analytics

CRITICAL . . . . .
m Duplicate claim detection across all submitted claims [

CRITICAL . . .
m Velocity anomaly detection — flag partners submitting at unusual rates O

II

STANDAR . . .
b m Sales data cross-reference: validate claims against PRM/CRM sales records

STANDAR . . )
m Real-time program dashboards: spend by partner, product, region, and tier

STANDAR . . . . . . .
m Hierarchical reporting supporting multi-region and multi-product-line rollups

ll

Support & SLA

STANDAR . . . ) .
m Dedicated channel implementation support for program rule configuration

CRITICAL m SLA covering API uptime of 99.9%+ with defined remedies O

Il

STANDAR
D

m Named account management with channel program expertise

0 = Critical requirement. Platforms unable to satisfy starred items should not advance to final vendor evaluation.
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SECTION 5

Implementation Roadmap

Four-phase deployment from program configuration to full partner ecosystem rollout

Most enterprise channel SPIFF deployments follow a four-phase structure. Timeline assumes mid-complexity
implementation: one PRM/CRM integration, multi-tier program rules, and standard compliance configuration.
Simpler batch-only deployments can compress to 2—3 weeks total.

Phase 1: Program Configuration & Requirements Weeks 1-2

Objective: Document program rules, define reward structures, and align stakeholders before any technical work begins.
« Document all SPIFF program types: per-unit, contest, certification, co-op, accelerator

« Define tier structures, threshold values, and multiplier logic for each program

* Map claim submission workflows: what triggers a SPIFF event in your PRM/CRM

 Establish compliance requirements: 1099 scope, OFAC exposure, FCPA risk partners

« ldentify internal stakeholders: channel ops, finance, IT, legal/compliance

« Document approval workflow requirements: auto-approve thresholds, escalation paths

« KPI baseline: document current payout cycle time, admin hours, and fraud rate

Phase 2: Platform Setup & PRM Integration Weeks 2-4

Objective: Configure the platform for your program rules and connect to your PRM/CRM.
« Configure reward catalog: enable brands by region, set currency and local relevance
 Build SPIFF program rules in ADR's rules engine: tiers, multipliers, eligibility logic

« Set up API connection to PRM/CRM — test with sandbox credentials before production
« Configure TIN/W-9 collection workflow with $600 threshold alerts

« Set up RBAC: channel manager access, finance reporting access, admin configuration
» Configure OFAC screening, fraud controls, and velocity anomaly detection thresholds

« Set budget controls, per-program limits, and automated spend alerts
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Phase 3: Pilot & Validation Weeks 3-5

Objective: Validate claim flow, reward delivery, fraud controls, and reporting accuracy before full rollout.
« Run pilot with limited partner segment (20-50 partners, one program type)

« Validate API trigger — claim validation - reward delivery end-to-end latency

« Test fraud controls: attempt duplicate submission, velocity trigger, and eligibility mismatch

« Verify 1099 threshold tracking: confirm cross-program aggregation is accurate

« Validate approval workflows: test auto-approve threshold and escalation path

» Gather channel ops and partner feedback; iterate on catalog and portal configuration

« Measure pilot KPIs vs. baseline: payout speed, admin hours, fraud catch rate

Phase 4: Full Rollout & Optimization Ongoing

Obijective: Deploy across all programs and partners, then optimize against measurable KPIs.
« Roll out across all SPIFF program types and partner tiers simultaneously or in waves

« Activate partner-facing reward portal with SSO for partner self-service visibility

« Enable hierarchical reporting dashboards for channel ops, regional managers, and finance
e Launch quarterly review cadence: program performance, 1099 prep, fraud analysis

* Optimize reward mix and tier thresholds based on redemption data and partner feedback

 Track and report partner engagement lift and admin hour reduction as program ROI

Stakeholder Engagement Matrix

Channel Ops / Program Manager e Active e Active e Active e Active
IT / Engineering e Active e Active e Active m Review
Legal / Compliance e Active e Active m Review m Review
Finance e Active e Active m Review e Active
Channel Leadership / VP e Active m Review e Active e Active

e Active involvement required m Review/approval role
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SECTION 6

Quick-Reference Appendix

IRS cheat sheet, delivery model decision matrix, and glossary

IRS Reporting Cheat Sheet — Channel SPIFF Programs

Form Required Threshold Action Required

Individual partner receives $500 None Below $600 Track — approaching threshold; collect W-9
across 3 SPIFF programs proactively

Individual partner receives $650  1099-NEC $600+ Collect W-9; issue form by Jan 31

across all programs YTD aggregate

Dealer LLC receives $5,000 None (entity) N/A if Collect W-9; confirm entity type — sole prop
SPIFF payout corp/LLC still requires 1099

Foreign partner receives SPIFF W-8BEN / varies Varies by Collect W-8BEN; consult counsel;

payment treaty withholding may apply

Partner wins sales contest prize 1099-MISC or Single payout Collect W-9; issue form by Jan 31

worth $800 1099-NEC > $600

Disclaimer: This cheat sheet is a general reference only. Tax treatment varies by partner classification, payment
structure, entity type, and jurisdiction. Consult qualified tax counsel for program-specific guidance. ADR provides
tracking infrastructure — not tax filing services.

Delivery Model Decision Matrix

If your situation is... Use this model Typical value range

PRM/CRM with API capability, continuous API-Triggered Delivery $5-$500 per event
per-unit SPIFF triggers

Quarterly or periodic bonus calculations outside Batch File Upload Any range
the PRM

Partners need self-service visibility and catalog Partner Reward Portal Any range
choice

Trade show, event, or recruitment campaign Promo Code Distribution $25-$250
incentive

Multi-region program with currency and catalog API + Portal (hybrid) Any range
variations
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If your situation is... Use this model Typical value range

No PRM/CRM — manual claim process Batch File Upload Any range

Time-limited accelerator with standard rate + API-Triggered Delivery 1.5-3x base rate

multiplier

Glossary

1099-NEC IRS form for reporting non-employee compensation of $600+ in a calendar year. Applies when SPIFF

1099-MISC

CCPA

Co-op / MDF

FCPA

GDPR

OFAC

PRM

RBAC

SDN List

SPIFF

TIN

UK Bribery Act

VAR

payments are made to individuals or sole proprietors.

IRS form for prizes and awards not classified as services — applies to SPIFF contest winnings and
non-performance-based awards.

California Consumer Privacy Act — grants California residents rights to know, delete, and opt out of sale of
personal information.

Cooperative marketing funds or Market Development Funds — budget provided by a vendor to channel
partners for marketing activities, sometimes distributed as incentives.

Foreign Corrupt Practices Act — U.S. law prohibiting payments of value to foreign government officials to
obtain or retain business. Relevant for SPIFFs reaching government-adjacent channel partners.

General Data Protection Regulation — EU law governing collection, processing, and storage of personal
data of EU residents.

Office of Foreign Assets Control — U.S. Treasury agency administering sanctions. SDN list screening
required for all international SPIFF payments.

Partner Relationship Management — software platform managing channel partner relationships, deal
registration, and SPIFF program administration.

Role-based access controls — security model restricting system access based on user roles. Critical for
multi-region channel programs.

Specially Designated Nationals list — OFAC's list of sanctioned individuals and entities. Automated
screening required for all international partner payments.

Sales Performance Incentive Fund — performance-based reward paid to channel partners or their sales
representatives for achieving specific sales targets or activities.

Taxpayer Identification Number — required for 1099 reporting. Collected via W-9 form from U.S. partners
before aggregate payments reach $600.

UK law governing bribery and corrupt payments. Unlike FCPA, has no de minimis threshold — applies to
any payment to foreign public officials regardless of amount.

Value-Added Reseller — a channel partner that bundles products with services or customization before
selling to end customers.

IRS form collecting taxpayer identification from U.S. partners and individuals in advance of 1099 reporting.
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